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About This Exclusive Canadian Business Report 
 

This annual, subscriber-only report is one of several provided by Online Business Canada 

through Canadian Digital Media. Sign up for the Online Business Canada newsletter to be 

notified of new reports as they’re released. Additionally, this report will be updated as new data 

becomes available and updates will be announced in our newsletter. 

 

Our Canadian social media reports are referenced by high-quality websites, university 

textbooks and courses. Data from this report may be cited with a linked credit to: Melody 

McKinnon, 2025 Report: Social Media Use in Canada, https://canadiansinternet.com/2025-

report-social-media-use-canada-statistics/. 

 

Join us in the Online Business Canada Facebook group to discuss this report and other online 

business and marketing topics. 

 

Follow Online Business Canada on Social Media: 

 

Eh!  
Gander Social 

Facebook  

Pinterest  

Bluesky  
Threads  

X 

 

Sponsor our Reports 

We publish several Canadian reports on Online Business Canada through Canadian Digital 

Media. If you would like to sponsor one of our reports or submit your own report for publication, 

please contact us at Business@CanadiansInternet.com. 

 

 

 

 

 

 

https://canadiansinternet.com/
https://www.canadiandigitalmedia.com/
https://canadiansinternet.com/
https://www.canadiandigitalmedia.com/
https://canadiansinternet.com/subscribe-online-business-canada-newsletter/
https://www.facebook.com/groups/OnlineBusinessCanada/
https://web.ehnow.ca/app/profile/MelodyMcKinnon
https://melodymckinnon.gander.social/
https://www.facebook.com/CanadiansInternetBusiness
https://pinterest.com/canadianwebbiz
https://bsky.app/profile/melodymckinnon.bsky.social
https://www.threads.com/@melodymckinnon
https://www.twitter.com/CanadianWebBiz
mailto:Business@CanadiansInternet.com
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This report is sponsored by: 

 

   

Canadians are choosing Iconosquare for analytics-first social media management.  

The user-friendly social media management platform helps you schedule content, track 

performance, engage audiences and collaborate across teams. Turn raw data from Instagram, 

Facebook, LinkedIn, TikTok, Pinterest and YouTube into actionable strategies to boost 

engagement, refine content, and prove ROI.   

 

 

7 Recession Proof Online Businesses To Start From Home 

Expert help to choose, start, and run a successful online business! 

"Almost 200 pages of pure gold..." 

Get it on Amazon or from other major ebook retailers. 

https://canadiansinternet.com/
https://www.canadiandigitalmedia.com/
https://amzn.to/3RugYrx
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Introduction 
It’s time for our annual data report on Canadian social media use! Each year, we gather 

Canadian statistics from multiple sources and reorganize it by social media platform. The goal 

is to help marketers understand Canadian online behaviour, so they can profitably reach and 

serve consumers in this country. 

Canadians continued to be enthusiastic users of social media in 2025. They’re spending 2 

hours and 21 minutes using an average of 6.83 platforms. 

“Canada continues to be one of the most connected countries in the world,” says 

Social Media Lab. “An overwhelming majority of online Canadian adults (95%) 

have an account on at least one social media platform, with 93% visiting at least 

one of the major platforms monthly. Dominant platforms such as Facebook, 

YouTube and Instagram are still at the top.”   

The Top Social Media Platforms in Canada 
Research performed by several sources has revealed the top social media networks in 

Canada of 2025. The results are similar from all studies, making it that much more solid. 

 

The top social media networks in Canada for 2025, according to Social Media Lab, are: 

• Facebook 82% 

• YouTube 73% 

• Instagram 63% 

• LinkedIn 49% 

• Pinterest 39% 

• X 37% 

• TikTok 35% 

• Snapchat 30% 

• Reddit 27% 

 

 

https://canadiansinternet.com/
https://www.canadiandigitalmedia.com/
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There certainly is room for change in which platforms we favour, and for the first time there 

are hints of it happening in a big way. For example, Reddit is an established social network 

that has grown rapidly in recent years, including in Canada. The recent ‘elbows up’ 

movement has resulted in Canadian social networks being born, and they’re the networks to 

watch in 2026. Currently, that includes Eh! & Gander Social. 

 

https://canadiansinternet.com/
https://www.canadiandigitalmedia.com/
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Online Canadian Adults with a Social Media Account: Year-Over-Year (YOY) 

Image Source: 2025 

State of Social Media in Canada, Social Media Lab, Toronto Metropolitan University 

https://canadiansinternet.com/
https://www.canadiandigitalmedia.com/
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Canadian data from Hubspot provides YOY comparison, along with a few demographics. 

Canadians Have Accounts on These Social Media Platforms (YOY) 

Source: Hubspot Data-Driven Social Media Behaviour Insights 

Our internal data indicates visibility and engagement across social networks continues to 

dwindle; an impact being felt by many websites as AI infiltrates the search world. Both organic 

and paid ad reach is down, and with it the return on ad spend (ROAS). Traditional search 

methods just can’t handle the large volume of advertisers who are all vying for the same thing. 

This trend will continue until someone comes up with a better way to index and present 

database search results, which I believe is coming soon. In the meantime, all we can do is 

monitor the data, plan our campaigns more strategically, and never stop testing. 

 

https://canadiansinternet.com/
https://www.canadiandigitalmedia.com/
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The good news is social media continues to be extremely popular in Canada, and you can still 

reach consumers there (potential network ad reach data is included below). Social media 

networks are the top type of website visited in Canada, at 94.8% of internet users aged 16-64 

(who have visited or used each kind of digital property in the past month). 

“Canada’s social media scene is evolving,” states Statista. “As established giants 

and rising stars compete for users’ attention, this dynamic shift is happening in 

the context of a digital marketing revolution. AI-powered personalization and 

short-form video content are transforming how brands connect with their 

audiences.” 

As mentioned, there are some Canadian social media networks launching this year, as citizens 

focus on supporting their communities and working together to build a better country. We’re 

excited to see how they impact our future reports about social media use in Canada. EH! Has 

already launched their app & desktop version, and Gander Social is in the final stages of beta 

testing at the time of publishing. Canadian innovation continues to enter the social media 

scene as well, like this Canadian mom who created an app to make social media better for 

kids. 

 

https://canadiansinternet.com/
https://www.canadiandigitalmedia.com/
https://canadiansinternet.com/eh-canadas-social-network-live/
https://ehnow.ca/
https://gandersocial.ca/
https://www.cbc.ca/player/play/video/9.7092551
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Why Did Canadians Use Social Media in 2025? 

• 40.2% of Canadians visit social media to learn about brands and view their content. 

• 54.3% of Canadians use social media to research brands and products they’re 

considering for purchase. 

• 19.1% of Canadians say they follow influencers or experts on social media. 

A Meltwater report says the main reasons Canadian social media users over the age of 18 use 

social media are: 

• Keeping in touch with friends and family 50.8% 

• Filling spare time 39% 

• Reading news stories 34.5% 

• Finding content 30.5% 

• Seeing what’s being talked about 29.2% 

• Finding products to purchase 27.3% 

• Finding inspiration for things to do and buy 27.2% 

• Watching or following sports 23.6% 

• Watching live streams 23.4% 

• Seeing content from your favourite brands 22.5% 

• Making new contacts 22.1% 

• Work-related networking or research 22.1% 

• Sharing and discussing opinions with others 21.9% 

• Following celebrities or influencers 19.7% 

• Avoiding missing out on things (FOMO) 19.5% 

 

 

https://canadiansinternet.com/
https://www.canadiandigitalmedia.com/
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Top 3 Reasons Canadians Use Social Media by Age Group 

Age 16-24 

Friends & Family 

Fill up spare time 

Find content 

Age 25-34 

Friends & Family 

Fill up spare time 

Read news stories 

Age 35-44 

Friends & Family 

Fill up spare time 

Read news stories 

Age 45-54 

Friends & Family 

Read news stories 

Fill up spare time 

Age 55-64 

Friends & Family 

Read news stories 

Fill up spare time 

Age 65+ 

Friends & Family 

Read news stories 

Fill up spare time 

 

 

https://canadiansinternet.com/
https://www.canadiandigitalmedia.com/
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Trending Hashtags in Canada 

Hashtags no longer have a significant impact on organic 

reach in social media (if they ever did). However, they’re 

still used regularly by both professionals and casual 

users. The value of hashtags comes in when you view it 

as data to track trends, as well as a brand management 

tool. 
 
Hashtags currently trending in Canada include #canada 

#toronto #montreal #love #photography #travel 

#vancouver #instagood #nature #photooftheday #art 

#summer #ontario #beautiful #fashion #quebec 

#picoftheday #mtl #alberta #explorecanada #ottawa #fitness #beauty #happy #yyc 

#naturephotography #britishcolumbia #food #explore #wanderlust #madeincanada, and 

#buycanadian. 

 

Hashtags currently trending in the French-Canadian community are #frenchcanadian #canada 

#quebec #montreal #canadian #french #quebecois #ontario #ais #mtl #toronto #quebecoise 

#oldquebec #poutine #francophone #canadiangirl #frenchcanada #bec #nature #m 

#madeinquebec #qu #quebecity #explorequebec #hhqc #troisrivieres #quebectattooshops 

#follow #que, and #clicquebec.   

Tracking hashtags is simple using one of the many tools available. Try Brand Mentions 

hashtag tracker  (free) to monitor performance & analytics for Instagram, Facebook, Twitter, 

etc. It's a great way to spot what's trending on social media!  

 

https://canadiansinternet.com/
https://www.canadiandigitalmedia.com/
https://brandmentions.com/hashtag-tracker/?fpr=6mc0gz
https://brandmentions.com/hashtag-tracker/?fpr=6mc0gz
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Top 10 Hashtags by Top 10 Locations in Canada 
Following are the top 10 Canadian locations represented on social media, along with the top 

10 hashtags in each location (as of publication time).  

 
1. Toronto, 
ON 
#toronto 
#canada 
#love 
#torontolife 
#photography 
#instagood 
#fashion 
#art 
#photoofthed
ay 
#the6ix 
 

 
2. Montreal, PQ 
#montreal 
#canada 
#mtl 
#quebec 
#mtlmoments 
#photography 
#love 
#art 
#instagood 
#photooftheday 

 
3. Vancouver, BC 
#vancouver 
#canada 
#vancity 
#yvr 
#photography 
#love 
#britishcolumbia#instag
ood 
#travel 
#vancouverbc 

 
4. Ottawa, ON 
#ottawa 
#canada 
#ontario 
#photography 
#myottawa 
#love 
#ottawalife 
#instagood 
#art 
#summer 

 
5. Calgary, 
AB 
#yyc 
#calgary 
#canada 
#yycliving 
#alberta 
#yycnow 
#love 
#photography 
#instagood 
#fashion 

 
6. Edmonton, 
AB 
#yeg 
#edmonton 
#canada 
#yeggers 
#alberta 
#love 
#photography 
#instagood 
#yeglife 
#yyc 
 

 
7. Winnipeg, MB 
#winnipeg 
#canada 
#manitoba 
#love 
#photography 
#wpg 
#instagood 
#art 
#winnipegphotograp
her 
#ywg 

 
8. Mississauga, ON 
#mississauga 
#toronto 
#canada 
#love 
#brampton 
#instagood 
#ontario 
#fashion 
#photography 
#art 

 
9. Victoria, BC 
#victoria 
#yyj 
#canada 
#victoriabc 
#vancouverisla
nd 
#britishcolumbi
a 
#travel 
#photography 
#bc 
#love 

 
10. London, 
ON 
#londonontari
o 
#ldnont 
#london 
#canada 
#ontario 
#photography 
#love 
#photoofthed
ay 
#instagood 
#photo 

Source: Tagsfinder.com 

 
 

https://canadiansinternet.com/
https://www.canadiandigitalmedia.com/
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Social Influencers in 2026 
Influencers are social media stars at various levels of fame & fortune. When it comes to social 

media marketing, they go hand in hand. Influencer marketing is one of the fastest growing 

strategies in digital marketing today and it shows no signs of slowing down. That’s because it’s 

the most effective ways to break through the noise on social media, with options for virtually 

any budget. Of all the things happening in the online marketing world in 2026, influencer 

marketing is a racehorse you can bet on.  

 

“In 2025, influencers and content creators remain an excellent strategy for 

reaching audiences that would otherwise be out of reach,” says Data-Driven 

Social Media Behaviour Insights. “Instagram and YouTube are the preferred 

platforms for Canadians to follow these creators, with TikTok standing out 

particularly among the 16-24 age group.” 

 

41% of Canadians follow brands or organizations on social media. By age group, 59% of 

Canadians 16-24 years old, 59% of those 25-44, and 27% of those over 45. 

 

Canadians follow influencers and creators of all shapes and sizes, but they show a strong 

preference for them in video format. You’ll find them most frequently on YouTube, Instagram 

and TikTok. 

 

While we share many of the same influencer habits with Americans, there are differences 

between Canadian and American behaviour and priorities on social media. 

 

“When Canadians who follow influencers or content creators are asked about 

their criteria for choosing influencers, they are more likely to prioritize Authenticity 

and Transparency (39% vs. 30% among Americans) and Content aligned with 

my values (35% vs. 29% among Americans) in their top three,” says the Leger 

DGTL study. 

 

https://canadiansinternet.com/
https://www.canadiandigitalmedia.com/
https://5233025.fs1.hubspotusercontent-na1.net/hubfs/5233025/Étude%20DGTL%202025/2025%20DGTL%20Study%20by%20Leger%20DGTL.pdf
https://5233025.fs1.hubspotusercontent-na1.net/hubfs/5233025/Étude%20DGTL%202025/2025%20DGTL%20Study%20by%20Leger%20DGTL.pdf
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2025 Social Media Users in Canada (Statistics) 

 
It can be difficult to find Canadian-specific data and it isn’t always reliable when we do find it. 

When the numbers really count, I gather information and base my decisions on consensus or 

averages. Since social media is a huge part of digital marketing success in Canada, we pull 

data from a number of sources to help guide our campaigns. The data and analysis are what 

we’re sharing with you here. 

The Fastest Growing Social Media Networks in Canada, according to the Social Media Lab: 

• Instagram leapt 26 points, climbing from 37% to 63%, likely fueled by video-first features 

such as Reels. 

• Reddit nearly tripled, rising 18 points (from 9% to 27%) as niche communities go 

mainstream. 

• YouTube gained 14 points (from 59% to 73%), underscoring Canadians’ appetite for long-

form video content. 

• Snapchat added 8 points, moving from 22% to 30%, likely due to its Augmented Reality 

and Discover features. 

• TikTok user base has more than doubled since we began tracking this platform in 2020 

(from 15% to 35%), making it the fastest-growing platform in Canada in recent years. 

https://canadiansinternet.com/
https://www.canadiandigitalmedia.com/
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We have additional Canadian social media data for you below, organized by network. Different 

types of people use each social network for different reasons. Each network attracts 

individuals in specific demographics, such as age groups. Use this data to optimize your 

network-specific marketing strategy to improve campaign results and increase your return on 

ad spend (ROAS). 

Facebook / Meta 
82% of Canadian adults have a Facebook account, reports the Social Media Lab. 

71% of Canadian adult users visit Facebook daily, while 17% use it weekly. Women (86%) use 

it more often than men (79%) in Canada, but the gap is narrowing. 

Use of the network has dropped by 15% in the 18-24 age group, while adoption is higher in the 

24-54 age group. 

Almost 1.8 billion people use Facebook Groups every month, according to Hootsuite. 

1 in 4 young adult daily active users (DAUs) in the U.S. & Canada use Facebook Marketplace. 

CIRA reports 66% of Canadians have used Facebook, and 32% say it’s the most toxic, 

addictive and ‘unsafe for children’ social media network in Canada. 

Facebook refers 44% of website traffic sent by social media platforms in Canada, according to 

We Are Social. Your ads on Facebook have the potential to reach 73.2% of Canadian users of 

the network. 

“Meta's AI-powered 'discovery engine' now selects content to recommend to 

NON-followers,” said Canadian Facebook expert, Mari Smith, on LinkedIn. “This 

is the future of social media, as pioneered by TikTok (and then Meta blatantly 

copied). Where it's the AI that surfaces all content. It's the AI that predicts user 

behavior. And the AI even predicts BUYER INTENT. Yes, for organic content, 

too. My fellow marketers, we need to change our approach to succeed.” 

https://canadiansinternet.com/
https://www.canadiandigitalmedia.com/
https://www.linkedin.com/in/marismith/
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YouTube 
Owned by Google/Alphabet since 2006 

73% of Canadian adults have a YouTube account, reports the Social Media Lab. 

66% use YouTube daily, 25% visit it weekly. Men (76%) are more likely to have a YouTube 

account than women (70%). 

94% of Canadians in the 18-24 age group have an account, while 54% of adults age 55 or 

older have one. 

CIRA reports 55% of Canadians have ever used YouTube, and 27% say it’s the most useful 

network. 

Your ads on YouTube have the potential to reach 86.7% of Canadian users of the network, 

according to We Are Social. 

“...video builds trust faster than almost any other medium. If you want to elevate 

your visibility, authority, and connection with your audience, you can’t afford to 

keep avoiding the camera.” says Lisa Larter, Canadian author of Pilot to Profit: 

Navigating Modern Entrepreneurship to Build Your Business Using Online 

Marketing, Social Media, Content Marketing and Sales. 

Instagram 
Owned by Facebook/Meta Platforms since 2012 

63% of online Canadians have an Instagram account, reports the Social Media Lab. 

66% of Canadian users visit Instagram daily, 21% use it weekly. Women (68%) lead by user 

accounts, followed by men (58%). 

91% of the 18-24 age group have an account. 

CIRA reports 45% of Canadians have ever used Instagram. 

https://canadiansinternet.com/
https://www.canadiandigitalmedia.com/
https://lisalarter.com/nail-your-video-content-and-build-trust-fast/
https://amzn.to/46oviro
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Your ads on Instagram have the potential to reach 59.6% of Canadian users of the network, 

according to We Are Social. 

LinkedIn 
Owned by Microsoft since 2016 

There are 233 million users of LinkedIn in North America, according to the B2B network. About 

67.1 million companies and organizations have a business page on LinkedIn. 

49% of online Canadians have a LinkedIn account, reports the Social Media Lab. 

26% use LinkedIn daily, 35% visit it weekly. Men (51%) are 5% more likely to use LinkedIn 

than women (46%). 

Thought to be influenced by the typical career trajectory, LinkedIn is used most by the 25-34 

age group (63%), followed by the 18-24 age group (56%) and 35-44 age group (53%). 

CIRA reports 32% of Canadians have ever used LinkedIn, and 16% Canadians believe it has 

accurate information and acts responsibly. 

Your ads on LinkedIn have the potential to reach 82.7% of Canadian users of the network, 

according to We Are Social. 

The biggest ‘secret’ to using LinkedIn is understanding how it differs from all other social media 

networks.  

“Social media has become crucial for many businesses and professionals in 

today’s digitally driven world. LinkedIn has carved a unique niche among these 

platforms as a professional networking site. But, like all social media platforms, 

understanding LinkedIn’s algorithm is crucial for maximizing your reach and 

engagement. Considering recent changes, the focus has shifted to emphasize 

knowledge and advice.” Canadian Melonie Dodaro in Decoding the Latest 

LinkedIn Algorithm Changes: What’s Hot, What’s Not. 

https://canadiansinternet.com/
https://www.canadiandigitalmedia.com/
https://topdogsocialmedia.com/linkedin-algorithm-changes/
https://topdogsocialmedia.com/linkedin-algorithm-changes/
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Pinterest 
39% of Canadian online adults have a Pinterest account, reports the Social Media Lab. 

23% use Pinterest daily, 37% visit it weekly. The network is twice as popular among women 

(52%) than among men (26%). 

Pinterest is used most often by Canadians in the 25-34 (55%) age group, followed by the 25-

34 (55%), 18-24 (50%), 45-54 (42%), 35-44 (41%), and 55+ (27%) age groups. 

CIRA reports 15% of Canadians have ever used Pinterest. 

Your ads on Pinterest have the potential to reach 10,085,000 Canadian users of the network, 

according to We Are Social. 

In Canada, Pinterest says they reach: 

• 39% of people ages 18-24 

• 37% of people ages 25-34 

• 35% of people ages 35-44 

X 
37% of Canadian adults have an X account, reports the Social Media Lab. 

43% use X Daily, while 31% visit it weekly. Canadian Men (43%) use X more frequently than 

women (31%). 

The 25-34 age group (54%) leads in usage, followed by 18-24 (52%), 35-44 (40%), 45-54 

(39%), and 55+ (21%). 

CIRA reports only 19% of Canadians say they use X. 31% of Canadians say the reason they 

don’t is the network’s polarizing content, while 33% of Canadians say X promotes 

misinformation and disinformation. 

Your ads on X have the potential to reach 32.3% of Canadian users of the network, according 

to We Are Social. 

https://canadiansinternet.com/
https://www.canadiandigitalmedia.com/
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TikTok 
TikTok has enjoyed a 26% jump in popularity in Canada, with 35% of Canadians using the 

network, according to the Social Media Lab. 

60% use TikTok daily, 24% visit it weekly. More women (38%) have accounts than Men (33%). 

The 18-24 (65%) age group leads the way, followed by 25-34 (59%), 35-44 (46%), 45-54 

(30%), and 55+ (13%). 

CIRA reports 18% of Canadians have ever used TikTok. 

Your ads on TikTok have the potential to reach 39.4% of Canadian users of the network, 

according to We Are Social. 

54% of Canadian millennial users surveyed by TikTok learned something new or found 

information about a topic on TikTok within the last 30 days. 

Ecommerce shopping journeys on TikTok are 1.2x more likely to exceed expectations, by 

comparison to shopping directly on marketplaces. 

Ads with a high entertainment value have 17% higher purchase intent in Canada, by 

comparison to ads with low entertainment value. 

French-speaking Gen Z TikTok users (aged 18-24) in Quebec are 1.2x more likely to have 

interacted with brands on TikTok (vs. the average French-speaking user). 

38% of French-speaking Gen Z TikTok users in Quebec (aged 18-24) took action on TikTok (in 

general) after clicking on a TikTok ad. 

54% of TikTok users pay attention to product recommendations from Creators on TikTok. 

1 in 3 TikTok users are open to making purchases directly from TikTok. 

“Our survey revealed that platforms such as YouTube (89% increase in usage) 

and TikTok (49% increase in usage) have been key drivers in connecting with 

https://canadiansinternet.com/
https://www.canadiandigitalmedia.com/
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audiences and boosting ROI for brands in Canada, with this influence projected 

to further increase.” 

Snapchat 
30% of Canadian adults have a Snapchat account, reports the Social Media Lab. 

53% use Snapchat daily, 24% visit it weekly. Canadian Women (31%) use Snapchat slightly 

more than men (29%). 

The 18-24 age group (69%) leads account owners, followed by 25-34 (61%), 35-44 (32%), 45-

54 (23%), and 55+ (6%). 

CIRA reports 15% of Canadians have ever used Snapchat. 

Your ads on Snapchat have the potential to reach 32% of Canadian users of the network, 

according to We Are Social. 

Reddit 
27% of Canadian adults have a Reddit account, says the Social Media Lab report. 

40% use Reddit daily, 36% visit it weekly. Canadian men (31%) use Reddit more often than 

women (24%). 

The 18-24 age group (52%) are the most likely to have a Reddit account, followed by 24-34 

(46%), 35-44 (30%), 45-54 (25%), and 55+ (10%). 

Your ads on Reddit have the potential to reach 36,900,000 Canadian users of the network, 

according to We Are Social. 

Reddit reports 27% of ad viewers are more likely to purchase a product they see advertised on 

Reddit than on other platforms. 79% of those surveyed would be interested in seeing brands 

share information about their products on Reddit. 

https://canadiansinternet.com/
https://www.canadiandigitalmedia.com/
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“Redditors tend to be more informed consumers, more valuable buyers, and they 

go hard for their favorite brands,” declares the network’s business page. “They’re 

also more likely to recommend the products they love—which never hurts.” 

According to Semrush, AI currently gets most of its answers (40.1%) from Reddit. 

WhatsApp 
CIRA reports 47% of Canadians have ever used WhatsApp. 

Threads 
CIRA reports 6% of Canadians have ever used Threads. 

BlueSky 
CIRA reports 5% of Canadians have ever used BlueSky. 

As of January 2025, BlueSky had over 30 million users in total. 

 

https://canadiansinternet.com/
https://www.canadiandigitalmedia.com/
https://semrush.sjv.io/a1JvLM
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Social Media KPIs 

Social media expert, Neal Schaffer, suggests we prioritize the following KPIs for our marketing 

campaigns: 

• Engagement Rate 

• Conversion Rate 

• Click-Through Rate (CTR) 

• Return on Ad Spend (ROAS) 

• Customer Acquisition Cost (CAC) 

• Customer Lifetime Value to CAC Ratio 

• Share of Voice and Brand Sentiment 

• Customer Retention Rate from Social Engagement 

• Purchase Intent Signals 

• Cross-Platform Attribution 

Stay Tuned! 
As more 2025 social media data is released, we’ll update this report. That will continue until it’s 

time to release our 2026 report. Please follow us on social media or subscribe to our 

newsletter to be notified of updates and new releases. These special reports are only available 

to our newsletter subscribers. 

How will you leverage social media for your Canadian business in 2026? Please join us in the 

Online Business Canada Facebook Group to discuss this report. 

 

 

 

https://canadiansinternet.com/
https://www.canadiandigitalmedia.com/
https://nealschaffer.com/social-media-kpis/
https://canadiansinternet.com/subscribe-online-business-canada-newsletter/
https://canadiansinternet.com/subscribe-online-business-canada-newsletter/
https://www.facebook.com/groups/OnlineBusinessCanada/
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LinkedIn for Business 

Reddit Business 

Pinterest for Business 

This report was researched, written and designed by Melody McKinnon for Online Business 

Canada and Canadian Digital Media. Please contact Melody directly with digital marketing 

contract or job proposals. Connect with Melody on LinkedIn. 
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